


“I'm sure I'll be doing marketing research,” Frank said.
“The polling experience helped me understand how
valuable a survey can be to discovering the trends
and the opinions of people.”

The Rhode Island native said the New Hampshire
political climate is unique. “There is a saying in New
Hampshire that people won't vote until they've met
“In Rhode
wouldn't have that

the candidates four or five times,” he said.
Island—or anywhere else—lI
opportunity. New Hampshire residents have a unique

experience and they’re very lucky to have it.”

This experience is exactly what Eric and his colleagues
are trying to preserve in the “Protect Our Primary”
project.
seriously,” he said. “They have a long history of meet-

“New Hampshire citizens take politics very

ing the candidates up-close and asking them the hard
questions. If the first primary was held in a larger state,
we'd lose the face-to-face politics that happens in
living rooms, kitchens and backyards.”

The student callers sometimes heard stories and opin-
ions from New Hampshire citizens as they conducted
the polls. Some wanted to talk about how they had
fought in World War Il or Vietnam, Frank said. “As a
pollster, we're taught not to participate in a discussion
or express our own opinion,” he said. “But we do listen.
They take the time to help us. We can certainly take the

time to listen to them.” |53

PRESIDENTIAL POLLING

PUTS PIERCE ON NATIONAL MAP

Franklin Pierce University has entered a media
partnership with Boston’s WBZ-TV to produce a
series of Franklin Pierce / WBZ-TV polls during the
2008 New Hampshire Primary season. Three sets of
polls were produced in March, and June, and Septem-

ber with the efforts of students in the Fitzwater Center.

Initial polls focused on the relative favorability of
Democratic and Republican frontrunners. These early
surveys also set baseline expectations for future analy-
ses. Results were broadcast on WBZ-TV and
‘ used by other electronic and print media
across the country including mainstream
news sources and online political blogs.

According to the agreement between
Franklin Pierce and WBZ-TV, the Boston
CBS affiliate receives first rights to broad-
cast poll results. The material is then made available
to other media. Poll results will also be used to drive
Student Media Press Conferences and Tuesday Briefing
programming at the Fitzwater Center this fall. The Uni-
versity will have permanent access to the raw polling
data for further study and refinement.

Franklin Pierce students participate in survey design,
data collection, analysis and media relations, while
ensuring creation of a statistically-valid product with
news value. They work under the direction of veteran
political analyst R. Kelly Myers, who will serve as a
Senior Fellow at the Fitzwater Center for the duration of
the project. Dr. Myers will also teach a political polling
course as part of Franklin Pierce’s First in the Nation
collaboration with Wartburg College in lowa.

“Franklin Pierce University is excited to be able to give
students the opportunity to test their classroom learn-
ing under the professional direction of one of the best
analysts in the business,” said Dr. Kristen Nevious, direc-
tor of the Fitzwater Center. “Franklin Pierce’s polling
credentials were well established by professors Robin
Marra and Frank Cohen. Dr. Myers is ready to carry on

that tradition of excellence and spirited inquiry.”

The number of polls to be conducted during the primary
season will be determined by the pace of the campaign,
Nevious said. Poll results were posted to the University
web site, www.franklinpierce.edu.
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