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JASON LITTLE

A mother carries her baby in a pouch — an amauti — in Pond Inlet in Canada’s Nunavut Territory.

FPU professor devotes sabbatical to Inuit entrepreneurs

By MEG McINTYRE
Sentinel Staff

ason Little’s first glimpse of the
Nunavut Territory in Canada was
in 2008, when he completed a 600-
mile canoe trip on the Kazan River.

In July, he went back — but this
time, it wasn’t as a tourist, but as a
mentor and researcher.

Little, a marketing professor at Franklin
Pierce University in Rindge, traveled to the
region on a sabbatical to mentor young busi-
ness professionals and research marketing
practices in the Inuit community. The trip
combined his love of the natural beauty of the
far north, his interest in Inuit and indigenous
cultures and his expertise in marketing and
business development, he said.

Starting in February 2017, Little began
meeting monthly via video conference with a
group of young Inuit entrepreneurs in Pond
Inlet, a Nunavut hamlet about 1,200 miles
from the North Pole. The members had par-
ticipated in an entrepreneurship program
called Inspire Nunavut and wanted to con-
tinue building on their business ideas, Little
said.

During the sessions, Little and his men-
tees discussed topics such as website design,
marketing plans, budgeting and inventory
management. They are working on a range of
business projects, Little said, including a hy-
droponic farming system and a clothing com-
pany called High Arctic Apparel.

“I didn’t go in and dictate and tell them

COURTESY

From left, Chris Idlaut, Michael Milton, Jason Little and Jamesie

Itulu are shown at Pond Inlet in Canada’s Nunavut Territory. Little, a
marketing professor at Franklin Pierce University in Rindge, has been
mentoring Idlaut, Milton and ltulu, who are young entrepreneurs.

“| think it's important for Inuit to keep their
identity, but balance that with taking ownership
and taking advantage of business opportunities

that will benefit them and their people.”

— JASON LITTLE, MARKETING PROFESSOR,

See PROFESSOR’S on Page A2 FRANKLIN PIERCE UNIVERSITY
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Church in city’s downtown
sold to Keene marketing firm.
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Whoopie pies are the cookie
sandwiches guaranteed to
bring a smile to your face.
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Facelift
underway
for former
courthouse

By PAUL CUNO-BOOTH
Sentinel Staff

Dawson Luoma stood on a ladder,
working to loosen a century-old win-
dow from an arched opening on the
second floor of the Cheshire County
Hall.

“Not cooperating?” Assistant
County Commissioner Rodney A.
Bouchard asked.

“Old windows,” said Luoma, a
carpenter with the Dublin-based
company Window Master. “Wood ex-
pands and shrinks and whatnot.”

That’s been a problem, Bouchard
explained. “They don’t sit square into
the wooden frames,” he said of the
windows, meaning air can escape.

Last week, workers began the pro-
cess of removing and restoring 81 ag-
ing windows from the 1850s court-
house structure that now forms part
of the county hall. County officials
expect the project to last through
December.

The window restoration is part
of a multi-phase project to preserve
and restore the old courthouse, while
adapting it to modern office use.

By holding on to the original win-
dows, “we get to keep the beauty of
the building from the outside, with-
out compromising any of the heat-
ing,” Bouchard said.

The work began Sept. 25, with
the removal of a batch of double-
hung windows installed in 1911.
Luoma and foreman Brian Durocher
snapped off pieces of wood, removed
the windows, and then disconnected
them from the chains and cylindrical

See RESTORATION on Page A3

Baseball stars align: It’s
Sox vs. Yankees in ALDS

By DAVE SHEININ
The Washington Post

(or depending upon your viewpoint,
overblown) rivalry.

That will change, for better or worse,
Friday night at Fenway Park when
the Red Sox host the Yankees in Game
1 of the best-of-five American League
Division Series, an outcome assured
Wednesday night when the latter dis-
patched the Oakland Athletics, 7-2, in
the AL wild-card game at Yankee Sta-
dium. You may relish the thought of a
Sox-Yanks matchup, with all its atten-
dant hype and history, or roll your eyes

t has been 13 years and 349 days b

I since the New York Yankees and
Boston Red Sox last met in base-
ball’s postseason, a long and lonely
stretch — at least in the eyes of tele-
vision executives and Major League
Baseball’s accountants — that has seen
an 86-year-old curse broken (then re-
broken and re-broken again) in Bos-
ton, and a 27th World Series champion-
ship banner raised in the Bronx, but no
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JANE TYSKA / Bay Area News
The Yankees’ Aaron Judge, right, cele-

More than 1 in 3 eat fast
food on a typical day,

and we eat it all day long

By KAREN KAPLAN
Los Angeles Times

If you're an adult in America, there’s a
etter than 1 in 3 chance that you'll eat fast

food today — if you haven’t already.

New survey data from the Centers for

Disease Control and Prevention show that

6.6 percent of us eat some kind of fast food

on any given day. That includes 37.9 percent
of men and 35.4 percent of women, accord-
ing to a report published Wednesday by the
CDC’s National Center for Health Statistics.

Fast food is on the menu all day long. On

more October entries in at it — but either way, chances are you brates with Giancarlo Stanton after a typical day, 22.7 percent of Americans get
baseball’s most essential and storied See RED SOX on Page B3 hitting a two-run home run Wednesday. See FAST FOOD on Page A2
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Room is set up to
accommodate the
consensus-style government
of the region. There are
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representing different
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Right: Jason Little, §

a marketing professor

at Franklin Pierce

University in Rindge,

stands with Valerie
Kosmenko, general
manager of Baffin Business
Development Corp.

Fast food consumption: volume, duration stand out

(Continued from Page A1)

of the poverty line), 42 per-
cent dined on fast food on a
typical day.

This might make you
wonder whether “fast food”
included take-out sushi,
Starbucks frappuccinos and
organic berries from the

people eat it when they
can’t afford something bet-
ter, due to a lack of money
or a lack of time. But the re-
port reveals that this isn’t
necessarily the case.

In fact, the more money
someone has, the more

their breakfast from a fast-
food outlet. At lunchtime,
43.7 percent of Americans
pick up a quick meal, and 42
percent do the same for din-

ner. Another 22.8 percent likely he or she is to par- farmers market. The defi-
geta snack from a fast-food take of fast food on any nition used in the survey
joint. (Clearly, many Ameri-  given day. was vague: “restaurant fast

cans are eating fast food
more than once per day.)

Nearly half of American
men — 48.3 percent — eat
fast food for lunch on any
given day. That’s signifi-
cantly more than the 39.1
percent of women who do
the same.

On the other hand, about
1 1in 4 women (25.7 percent)
treat themselves to a fast-
food snack on a typical day,
compared with 1 in 5 men
(19.5 percent).

The conventional wis-
dom about fast food is that

Tips abound in case of missing Maine teacher

By BANGOR DAILY NEWS

Among those whose fam-
ily income was less than or
equal to 130 percent of the
federal poverty line (which
was set at $11,770 for a sin-
gle person or $24,250 for a
family of four in 2016), 31.7
percent ate fast food on a
typical day. Among mid-
dle-income families (whose
income was between 130
percent and 350 percent of
the poverty line), 36.4 per-
cent ate fast food on a typi-
cal day. And among high-
income families (those with
incomes above 350 percent

food/pizza.” It’s certainly
possible that some people
interpreted this to mean
something other than burg-
ers, fried chicken and sub
sandwiches.

The data show that the
popularity of fast food var-
ies by racial and ethnic
group. Its biggest fans are
African Americans, 42.4
percent of whom ate it on a
typical day. It was the least
enticing to Asian Ameri-
cans, though 30.6 percent of
them ate it on a typical day
as well. In between were

went to bed around 8 p.m.
Sunday night, according

to the Cumberland County
Sheriff’s Office. When her
family woke up the following
morning, she was gone. Her
keys, cellphone and vehicle
had all been left behind at
her Lufkin Road home, the
sheriff’s office said.

“We've checked areas
where she’s been known to
run or visit or like,” Capt.
Scott Stewart of the sheriff’s
office told CBS 13. “We've
checked places where some-
one may have (seen) some-
thing suspicious and we've
had to follow up on each and
every one of those [tips]. It
is a daunting task but we
pour the resources wherever
they’re needed.”

Rescuers expanded their
search Wednesday to reach
a construction site and
quarry near the family’s
home, according to multiple
media reports.

He told the newspaper
Tuesday’s efforts “elimi-
nated with high probability”
the likelihood that Westra
is within that 1.5-mile area
of woods.

Westra’s brother, Eric
Rohrbach, said police sus-
pect the woman was not
thinking clearly when she
went missing, according to
the Press Herald, but he
said his sister has no his-
tory of mental health prob-
lems and resists taking
medications that could have
affected her state of mind.

missing overnight Sunday,

but thus far none have led

them to her, authorities told

CBS 13.
Forty-seven-year-old

Kristin Westra, a teacher

at Chebeague Island School,

Law enforcement and
rescue officials have re-
ceived more than 100 tips
in the case of a North Yar-
mouth woman who went
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Professor’s research seeks to help
Inuit business owners, entrepreneurs

(Continued from Page A1)

owners and entrepreneurs
learn new strategies for
growing their companies.
And while the focus of the
visit was research and men-
torship, he stressed that
cultural exchange was also
an important part of the
experience.

“It’s kind of a fine line
that I walk because if you
think about it, here’s a cul-
ture that has many cultural
values still intact, and my
mission is not to be disrup-
tive on that end,” Little
said. “I think it’s important
for Inuit to keep their iden-
tity, but balance that with
taking ownership and tak-
ing advantage of business
opportunities that will ben-
efit them and their people.”

Little plans to continue
incorporating his research
in his classes at Frank-
lin Pierce. He also hopes to
speak about his trip on cam-
pus during the university’s
annual academic showcase
in April 2019.

“My whole experience —
I will definitely be sharing
this with my students,” he
said. “T'll be able to draw
parallels with the business
challenges up there with
what’s happening globally,”
citing the melting of the po-
lar ice caps as an example.

To Little’s knowledge,
his research project could be
the first completed on mar-
keting communications in
the Nunavut Territory. He
plans to finish it by the end
of this month and intends
to present the research at
the Nunavut Trade Show

what they needed to do. The
Inuit culture is very cooper-
ative, and everybody works
together, so I really wanted
to turn it over to them as
far as what they wanted to
do,” he said.

During his visit in July,
Little met three of the en-
trepreneurs he’s worked
with — Michael Milton,
Jamesie Itulu and Chris
Idlaut — as well as Aileen
Hope, a local volunteer who
helped arrange the video
conference sessions. For the
research side of his proj-
ect, Little also met about
a dozen business leaders
in Iqaluit, the territory’s
capital.

“I wanted to kind of
learn about what kind of

marketing communication Iqaluit and the North- Meg Mclintyre can be
strategies are being used ern Lights Conference in reached at 352-1234, exten-
by current businesses and  (3ttawa. sion 1404, or mmcintyre
what might be done differ- His hope is that his find- @keenesentinel.com.

ently to help improve the
strategy to get the word out
about a business startup or
how companies communi-
cate,” he said.

Besides his own findings,
his report will also include
student-driven research.

In spring 2018, Little
enlisted Franklin Pierce
students in the universi-
ty’s small business advisory
group to begin compiling in-
formation on Inuit-owned
organizations in the Nuna-
vut Territory. The students
researched 343 Inuit com-
panies, gathering informa-
tion about each organiza-
tion’s online presence and
marketing strategy.

Follow her on Twitter
@MMeclntyreKS.

ings and recommendations
can help Inuit business
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whites (37.8 percent) and
Latinos (36.5 percent).

By now, you might be
wondering what it would
take for Americans to dial
back their addiction to fast
food. The survey results
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